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Midland is ready for the future with Switzerland’s most modern lubricant mixing plant.  
The new plant has nearly four million litres of additional storage capacity and a highly  
increased production capacity, ensuring that the Swiss family business can remain  
flexible and react to the latest trends by offering new products, formulas and packaging.

INVESTMENT IN THE FUTURE

1
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 FOCUS  NEW PLANT

AFTER TWO YEARS  of construction, the time has 
come – the new production and storage facility is finished and 
Switzerland’s most modern and fully automated lubricant mixing 
plant is now operational. “As a result of our significantly increased 
production capacities, with the same number of employees,  
we can now produce double the volume,” Fredi Brack proudly  
explains. To achieve a precise and stable chemical composition  
of the newly mixed oils, the purity of the base additives must  
be guaranteed. “To achieve this, we had to lay 2,000 metres  
of pipes and install 140 electronic pneumatic valves,” explains  
Fredi Brack. Forty new tanks with a total capacity of almost  
three million litres ensure a simplified handling of base oils,  
raw materials and ready-to-use lubricants. “With our previous 
situation, we had reached our capacity limits. The ever-increasing 
variety of motor oils forces us to expand our capacities,” says 
Fredi Brack. He and his brother Thomas Brack, both of whom  
are fourth-generation managers for the family business, impres-
sively demonstrate that they believe in the company’s future.  
The fifth generation – Thomas Brack’s sons – are already active 
in the family business. The future looks bright!

 
 1: View of the base oil tanks with two million litres of capacity.

 2: Easily visible from the A1 highway: the large Midland tank is Hunzenschwil’s  

 new landmark.

 3: The new mixing plant that can be fully automated.

 4: Fredi Brack, who conceived the entire new building, demonstrates the  

 facility’s controls.

2

3

4



Midlander // NO. 19 I 201704 

 T E A M   P E T E R  M Ü L L E R

 P A R T N E R   G A R A G E  M E Y E R  S U H R  A G

NEW PERSPECTIVES 

After more than 30 years of working with 
Oel-Brack AG, the time has come for me to 
retire. The memories of my long time as 
Head of Sales are full of lively and enjoyable 
moments with customers, colleagues, sup-
pliers and collaboration partners.  My varied 
and interesting tasks always made me feel 
that I was right where I belonged, and my 
work remained exciting - giving me joy until 
my last working day.

Throughout all the years, I gained  strength, 
energy and motivation from the many inter-
esting conversations and encounters with 
our customers, the support from all our em-
ployees, and the trust of the Brack family.  

It was an exciting and dynamic time, char-
acterised by countless wonderful experi-
ences and rewarded by the success of the 
Midland brand in Switzerland and in Europe. 

I would like to thank our numerous custom-
ers for their trust in the Midland brand and 
for their loyalty to our company. I would also 
like to thank the entire staff and the man-
agement team for our considerate, and al-
ways constructive, motivated and active 
collaboration.

My last working day was at the end of May. 
Since then, new prospects have opened for 
me for long-planned private projects which 
fill me with enthusiasm and joy.  

With satisfaction and gratitude for 
everything that I was able to experience in 
my career, it is not too difficult for me to let 
go and hand over the responsibility for the 
Lubricants Switzerland Sales Department to 
my successor: Lukas Noth. I wish him every 
success and I am convinced that our many 
customers will continue to rely on Midland’s 
tried-and-tested lubricants, which are man-
ufactured using state-of-the-art facilities at 
our production site in Hunzenschwil, there-
by supporting and strengthening the Swiss 
business.

I wish you all the best for the future!

Peter Müller 
Retired Head of Sales 
Lubricants Switzerland

THREE DECADES 
OF MIDLAND
Albert Fischer (left), Managing Director  
of Garage Meyer Suhr AG, received a 
plaque from Manfred Steiner, Midland’s 
Regional Sales Representative. Garage 
Meyer Suhr AG has been a representative 
of Honda for four decades and a loyal cus-
tomer of Oel-Brack AG for three decades.

 T E A M   N E W S

Elvira and Thomas 
Dobler have said,  
“I do!” The entire 
Midland team con- 
gratulates the happy 
couple and wishes 
them all the best.

Peter Müller
Head of Sales 
Lubricants 
Switzerland

Daniel Mahler
Regional Consultant 
LU, ZG, SZ, OW, NW, 
UR, VS, GR

Christine Zelenka
Assistant Fuels and 
Combustibles

Elvira Dobler
Assistant Orders, 
Reception, Phone

Marcel Grob
Customer Service 
Advisor, Assistant 
Purchasing/Export

WEDDING  

30 YEARS AT OEL-BRACK AG

20 YEARS AT OEL-BRACK AG

15 YEARS AT OEL-BRACK AG

10 YEARS AT OEL-BRACK AG

Congratulations and thank you all for 
the good team work. We look forward  
to the future!



  The Plymouth Business Coupé (1939), 

provided by Fischer Classic Cars, was Midland’s 

exhibit in the US Car Hall.
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In February, over 70,000 people traveled to 
the Swiss-Moto Trade Fair in Zürich. Midland 
also had its own stand, where any interested 
trade specialists could learn about our lubri-
cants and facilities. There were also auto-
graph sessions with drag car racers Urs and 
Jndia Erbacher and motorcycle customiser 
Danny Schneider.

At the end of May, the elegant Swiss Classic 
World classic car exhibition was held for the 
fourth time in Lucerne. Midland’s participa-

tion – for the third time – was clearly visible 
with a giant Midland oil drum at the entrance. 
The highlights included cars from the Mon-
teverdi collection and historians of the Sau-
ber racing heritage. The US Car Hall – where  
Midland had a stand – was particularly im-
pressive.

 WWW.SWISS-MOTO.CH

 WWW.SWISSCLASSICWORLD.CH

 M I D L A N D   E V E N T S

ISUZU SWEDEN RELIES ON MIDLAND 

The 60 Isuzu dealers in Sweden are now us-
ing and selling a new type of Isuzu Midland 
motor oil. The high-performance motor oil 
meets ACEA E7/E9 specifications for fuel-ef-
ficient Isuzu engines and is produced by Mid-
land in Switzerland. Swedish Isuzu owners 
will benefit from the quality and reliability of 
Midland’s lubricants as well as Midland Road-
side Assistance – an exclusive benefit from 

Midland Sweden. This roadside insurance – 
valid for 10 years or 500,000 km – is offered 
to those who have their Isuzu serviced by an 
official Swedish Isuzu partner using Midland 
motor oil in accordance with the manufac-
turer’s specifications. 

 WWW.MIDLANDOIL.SE

MIDLAND IN THE SPOTLIGHT

  Isuzu “Arctic Truck” AT35 in Sweden: running on 

Midland motor oil.  

  Just before the start of Swiss-Moto 2017: everything is ready for a successful trade fair at Midland’s stand.

 M I D L A N D   I N T E R N A T I O N A L
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 M I D L A N D   P R O D U C T S

MIDLAND CRYPTO4 0W-20:  
FOR THE MODERN VOLKSWAGEN 

Developed for the latest generation Volkswagen 
cars: VW, Audi, Seat and Skoda, the new Midland 
Crypto4 0W-20 is particularly fuel-efficient.

This synthetic motor oil, using the low-SAPS technology 
(with a reduced sulphated ash, phosphor and sulphur), 
is equally suitable for diesel and petrol engines. It 
guarantees immediate lubrication from a cold start, 
reduces wear and tear, and keeps the engine clean. 
Midland Crypto4 0W-20 complies with VW’s new VW 
507.00/508.00 standard.
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 M I D L A N D   P R O D U C T S

… SO THAT YOUR WHEELS KEEP TURNING

... FOR HEAVY DUTY COMMERCIAL USE

MIDLAND VR-TRAK 75W-90
 

NEW – ALSO FOR TRAINS
The high-performance oil designed for Renault and Volvo 
trucks fulfills further specifications from vehicle and 
transmission manufacturers. Now, it can also be used for 
train transmissions and axles. It is also suitable for axles and 
transmissions with extended service intervals. It has the 
official approval: Volvo Trans-
mission Oil 97312:028.

MIDLAND UTTO LV
 

NEW MULTIFUNCTIONAL OIL
Midland UTTO LV is a completely new, fully synthetic UTTO 
multi-functional oil (Universal Tractor Transmission Oil) with 
low viscosity. It can be used as hydraulic and transmission oil 
for farm and industrial tractors and also for wet brakes.

MIDLAND TOU / MIDLAND THF  
 

EVEN MORE POSSIBILITIES
Both Midland Tractor Hydraulic Fluids (TOU and THF) were 
supplemented by the 80W viscosity and, thanks to some new 
uses, can be utilised for an even larger scope of applications. 
They are now also suitable as hydraulic fluids, when an HLP 
46, HLP 68 or HVLP 68 is required, and for wet brakes.

MIDLAND SYNQRON DIESEL 5W-30  
 

FIRST 5W-30 WITH LDF-3
With a viscosity range of 5W-30, Midland Synqron Diesel 
5W-30 is one of the first motor oils for commercial vehicles  
in Switzerland, which meets the important LDF-3 Scania 
standard for Euro 6 engines, thereby reducing fuel con-
sumption and exhaust emissions.
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In Obernau-Kriens, near Lucerne, you will find Spring Garagen AG, the “specialists for Seat, VW, 
Audi and Skoda.” Visible, too, is the new car dealership, which was was completed in 2015. 
Here, a dedicated team of six specialists meets the needs of their loyal, ever-growing clientele.

DECADES OF DEDICATION
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 P O R T R A I T   S P R I N G  G A R A G E N  A G

SPRING GARAGEN AG

Specialists for Seat, VW,  

Audi and Skoda

Rengglochstrasse 22 

6012 Obernau

Phone 041 320 36 34

Fax 041 320 64 32

spring.garage@bluewin.ch

www.spring-garagen.ch

Established: 1985

Employees: 6, of which 2 are  

apprentices (automotive mechatronics 

engineer and automotive professional)

SERVICES: 

> Sales of new and 

 used cars

> Repairs and service work

> Chassis and paint work

> Tyre and wheel service facility

> Oldtimer restoration

> Rental and replacement vehicles

> Towing and breakdown service

Pascal Spring, who started three decades 
ago with a single dealership in Blatten, near 
Malters, is the mastermind behind today’s 
Spring Garagen AG. In the 1990s, there was 
a merger with another company – hence the 
plural of “garages” in the company name 
(“Garagen”). Even then, the entrepereneur 
Spring considered constructing a new build-
ing. “A state-of-the-art business has always 
been our dream,” says Pascal Spring. 

In 2015, the company finally built the new 
3-storey building: with a modern workshop 
and carwash on the first floor; all necessary 
technical equipment on the second floor; 
and a tyre and wheel service facility on the 
third floor. The company’s own oil dispens-
ing system are also part of the technical  
facility. “We value Midland’s products and 
services,” says Pascal Spring, who has  
enjoyed a “very pleasant and constructive” 
collaboration with Daniel Mahler, Midland’s 
Regional Sales Representative, for more 
than 10 years.

At Spring Garagen AG, a team of six person-
ally and actively manages customers’ re-
quests. Monika Häring, at reception, has 
been with the company for almost 20 years 

now; Jürg Tschopp, the garage manager, 
has been there for over 10 years. This conti-
nuity is part of familiar feel of the operations. 
As for the old garage next to the new build-
ing, Pascal Spring is planning to turn it into a 
modern showroom with a car servicing 
room. Until then, he uses the space in the 
old building to restore classic cars.

In 2002, Spring had already consciously po-
sitioned the company as an independent 
specialist for Volkswagen Brand cars. Prior 
to that, he had spent many years managing 
various car brands, including 15 years at a 
Seat dealership. He has never regretted 
having the freedom of a specialist garage 
without an official dealership. He can count 
on his loyal customers, who rely more on the 
name “Spring” than on the car brand. This 
may well continue for many years to come. 
First, Pascal is not even thinking of retiring, 
and second, his son has just entered into the 
car business...
 

  Pascal Spring showing the tyre and wheel 

service facility.

  At the newly erected garage, Spring had a new oil dispensing system for Midland oil installed.

The most important product in Spring Garagen AG’s workshop is  

MIDLAND CRYPTO3 5W-30 . Although it was specifically developed 

for the Volkswagen Group brands, today the fuel- 

efficient motor oil is a true all-rounder for petrol 

and diesel engines. Thus, it is a perfect match for 

Spring Garagen AG’s oil delivery system.



A PASSION FOR PULLING  
For many years, Paul Egli was interested in tractor pulling.  
He then asked himself with which tractor he stood a good  
chance of winning and looked around for a Massey Ferguson. 

 T R A C T O R  P U L L I N G   C R A Z Y  F E R G U S O N

In 2013, he found “his” Massey Ferguson 
MF2805 in the United States: a 10.5 litre 
model engine weighing 10.5 tonnes – a size 
that had never been imported into Switzer-
land. After a radical “diet” and installation of 
a larger injection pump, turbocharger and 
intercooler, Paul Egli and his tractor entered 
in the 2014 Farmstock in the 6.5 category. 
He dominated the season and won the title. 

In 2015, things got more difficult - the en-
gine power was not enough for steady dom-
ination. A larger turbocharger should have 
helped, but the plan resulted in the engine 
being damaged, with four out of eight big 
end bearings being damaged. 

After searching for suitable replacement 
parts and making repairs, Paul Egli was finally 
able to participate in the event again. This 
time he used  oil from Midland, which elimi-
nated the problems with bearings. At the end 
of the season, he came in third place. 

In the meantime, he infected Petra Oberhol-
zer from the catering team with the Pulling 
“Bug”. Since then, she has been participat-
ing in competitions regularly as well. 

In 2016, the regulations required some ad-
justments, including a different flywheel for 
the clutch. However, the engine performance 
was lacking again. After the third Pulling of 
the season, the team changed the turbo-
charger shortly before the first run and was 
lucky - everything worked. In 2016, Paul Egli 
was just able to beat his rival, Paul Schaad. 

For 2017, the turbocharger was relocated to 
allow for an unobstructed flow of the cooled 
air from the front into the turbo. The entire 
Crazy Ferguson Team is waiting anxiously  
to see how Paul Egli will perform in 2017. 
Naturally, his goal is to win his third title!
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  Paul Egli swears on Midland Performance 

20W-50 (see image) for his engine and TOU 

Tractor Hydraulic Fluid for the tractor’s entire 

hydraulic system.   Petra Oberholzer with Paul Egli. 



THE HOME OF TRACTOR PULLING 
Ernst Guggisberg suggested the first “Pull” with a tractor in Switzerland and later created  
the Zimmerwald Tractor Pulling. Since then, his children have become Pullers and this year,  
they are organising the 20th annual event.

 T R A C T O R  P U L L I N G   Z I M M E R W A L D

The history of Tractor Pulling began in the 
60’s and 70’s in the United States. It was 
there that Ernst Guggisberg also discovered 
the sport for himself. When the craze 
reached the Netherlands in the late 70’s, he 
was there to participate. And when the first 
Pulling took place in Schafisheim in 1986, 
he was also on board. 

As the Pulling mania in Switzerland died 
down, Ernst Guggisberg took the initiative 
and founded a so-called “competition” at his 
own home – around the farm and the prem-
ises of his contracting company – which be-
came the Tractor Pulling Zimmerwald. The 
first competition took place in 1997 and is 
the only one of its kind to still take place in 
Switzerland today. 

Tractor Pulling is about pulling a weight with 
a tractor as far as possible. A “Full Pull” is 
one hundred metres. First, the competitors 
compete using a fixed weight, then with one 
that gets heavier as more and more specta-
tors jump onto a sled plate. For many years 
now, they have used a weight transfer sled 
which increases the weight on a linear basis. 

The challenge for the Puller was to keep the 
tractor balanced and to move as far as pos-
sible. When the tractor lifts up, it causes the 
rear axle to bury and the “Pull” is normally 
soon over. 

Many factors play a role in Pulling, such as 
performance, weight and weight distribu-

tion, and tyre state and tyre pressure. But 
other factors also have an influence, such 
as whether the ground is soft or hard, wet or 
dry. Shift timing and gear selection are also 
crucial.

Today, the Tractor Pulling Zimmerwald is one 
of the largest events in Switzerland, attract-
ing over 10,000 visitors every year. It is a real 
public folk festival. Daniel, Samuel and Theres 
Guggisberg – and their families – not only or-
ganise the event, the three siblings are also 
Pullers. They also provide the sled for seven 
out of the ten events in Switzerland. They are 
continuing the legacy of their father and en-
suring that Zimmerwald remains the home of 
Tractor Pulling in Switzerland.

Midlander // NO. 19 I 2017 11

  Samuel Guggisberg took over his father’s 

business and Pulling activities.
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 R A C I N G   P A D D O C K  C R E W

PADDOCK CREW 

In autumn 2016, the motley crew of 

friends, relatives, helpers and bike 

enthusiasts around Stefan Müller  

formed an “average” motorcycle club, 

called the “Paddock Crew.” This club 

organises trips and meetings and also 

operates a racing team “on the side.”

FULL SPEED AHEAD 
Stefan Müller could hardly wait to get his moped driver’s licence. It’s no 
wonder then that he started an apprenticeship as a motorcycle me-
chanic and ended up at the racetrack. 

Stefan, an active and athletic teenager, was 
immediately fascinated by moped riding. 
Soon he began investing all of his pocket 
money into this hobby and it took over his 
life. Shortly afterwards, he started an ap-
prenticeship as a motorcycle mechanic at 
Adi Moto in Schellenberg, Liechtenstein.

In 2008, he was on a racetrack for the first 
time in Cartagena, Spain and he didn’t wanted 
to get off the motorcycle, a Suzuki GSX-R 
1000. Horst Saiger, the Isle of Man legend, 
was there, too, and encouraged the fledgling 
racer. Stefan Müller began his actual career as 
a motorcycle racer in 2012 with a full-season 
in the Superstock 600 category. Afterwards, 
he could not continue on a full season basis 
for professional reasons and was content to 
enter as a guest at the Superstock 600.

In 2016, Stefan Müller entered into the Swiss 
Superstock 1000 Championship with an old 
motorcycle, which had already seen many 
races. Considering the challenges – the ma-
terials, driver, and team that were required - 
his placing 6th in the first season was not a 
bad result. 

In 2017, with a new Kawasaki Ninja ZX-10R 
and strong partners such as Adi Moto An-
stalt, Schöb Motoren, and Oel-Brack AG, Ste-
fan Müller is now set on placing in the Top 5.

  Stefan Müller participating in the Swiss Superstock 1000 Championship with his Kawasaki Ninja ZX-10R.

In additional to lubricants, brake fluid and other Midland products, Stefan 

Müller particularly values the  MIDLAND MS 14 MULTI-SPRAY : “I can use it to 

get rid of everything, including tyre residue. It is part of my 

core equipment,” raves the driver from Liechtenstein, 

whose Kawasaki Ninja is filled with Midland Motorcycle 

10W-50.

  Stefan Müller and his team.
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A BIG ASSET FOR SALES
In 1987, Peter Müller began his career as Sales Manager at Oel-Brack. For 30 years, until his  
retirement, he had a lasting impact on the company - a recognition from Thomas Brack.

Peter Müller began as a Sales Manager at 
Oel-Brack AG on 16 February 1987, at the 
age of 36. At that time, the company’s 
management was being handed over to 
the next generation. Peter was hired by Elfi 
and Walter Brack, who were at the helm of 
the company in those days. The plan was 
to form a department that would handle 
the sale of lubricants in Switzerland. When 
he started, Peter found a vibrant group of 
customer service representatives, agents 
and resellers and a pot-pourri of marketed 
brands (Quaker State, Perfectol, Sterol, 
Pentex, Credol, Lily Oil) and companies 
(Oel-Brack AG, OLWA Oel-Import AG, Lily 
Oil AG, Lubrificoil AG). 

The build-up of the Organisation

The sales organisation began to take shape 
with small steps. For example, Peter sought 
field representatives for various sales re-
gions and the department’s profile gained 
visibility. The beginning was modest with 
only two or three field representatives. As 
of now, the department consists of eight 
field representatives, one assistant, and 
the deputy sales manager. These changes 
led to a steady growth in sales and an in-
crease in the corresponding market shares.
 

The Variety of Brands
From the old variety of brands, the main 
focus was on Quaker State. In 2000, after 
the takeover of the activities of 
Demmler-Kendall AG from Oberhasli, the 
US brand Kendall was included. The two-
brand strategy continued until the imple-
mentation of our current brand: Midland – 
Swiss Quality Oil. The Midland Branding 
was created by a team of four with support 
from an external agency. To achieve  Mid-
land’s “corporate identity”, Peter drew on 
his professional experience and his flair 
for design and colour. Thus, the “Midland 
Brand” was launched in 2004 and still rep-
resents the “look” of the company. 

Paper to Digital
2003 was the end of filing customer de-
tails on index cards. All staff were given 
laptops – which was an intense, challeng-
ing and nerve-wracking phase. The change-
over to the new technology required a 
great deal of patience, as well as asser-
tiveness. With his knowledge and leader-
ship experience, Peter greatly contributed 
to the success of today’s digital customer 
relation solution.   

 

Thanks for three decades
For his many years of trustworthy and suc-
cessful collaboration, we would like to offer 
our sincere thanks to Peter. For the next 
phase of his life, we wish him good health 
and plenty of time for everything that he 
has always wanted time to do. A special 
thanks, as well, to his wife Marianne, who 
has always actively supported him.

The Brack family and the entire staff

  Peter Müller explains the objectives of a sponsoring partnership (Swiss-Moto 2014).   With Kilian Wyssen and Fere Aegerter (2014).

  With Lukas Noth and Harry Faszt (2017).

  Thomas Brack and Peter Müller (2006).

 T E A M   P E T E R  M Ü L L E R
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 WWW.CRIXP.COM

 WWW.OPENCRX.ORG

  The driver processes delivery plans on the 

Android device.

  The driver takes photos of signed receipts and 

transfers them to Oel-Brack AG.

 M I D L A N D   H E A T I N G  O I L

NEW INNOVATION IN HEATING OIL DISTRIBUTION

Oel-Brack AG has dramatically optimised its 
heating oil distribution process with a new 
seamless digital information flow. Cus tomer 
orders have long been recorded electronically. 
Now, all other distribution information – 
scheduling, loading and unloading amounts, 
contact information, and preferred delivery 
times – is processed in real-time by both 
the dispatchers and the delivery drivers.

Each delivery driver has an Android device 
and a receipt printer. With the Android device, 
the driver processes delivery plans, records 
types and volumes of products loaded and 
unloaded, takes photos of signed receipts, 
and sends all the relevant data directly to 
Oel-Brack AG. With the printer, the driver 
prints an immediate receipt that the custom-
ers sign and retain.

Importantly, this innovative digital work pro-
cess means that the distribution depart-
ment has real-time information of deliveries 
and can flexibly adapt to emergencies or 
customer-driven changes in delivery sched-
ules. Furthermore, the customer billing pro-
cess can be initiated immediately after un-
loading. With the exception of the printed 
receipt for the customer, the new system is 
paperless.

CRIXP

CRIXP Corp., from Technopark Zürich, is 

the innovative CRM solution architecht 

that designed and implemented this 

state-of-the art software. The back-end 

is based on openCRX; the client is a 

modern web app. The Android devices 

and receipt printers are standard 

devices available on the market.

  The customer retains the receipt.

  The driver prints a receipt for the customer’s 

signature.

1 4

2

3
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 M I D L A N D   P E T R O L  S T A T I O N

TRADITIONAL COMPANY, YOUNG TEAM

In Oberdiessbach in Bernese Oberland, the well-established petrol station on Bahnhofstrasse has been a  
Midland Brand petrol station since early 2016. The Bahnhofgarage Lüthi – which owns the petrol station – was 
taken over around the same time by five former employees.

There has been a petrol station on Bahnhof-
strasse in Oberdiessbach for ages. The own-
ers of Bahnhofgarage Lüthi AG don’t even 
know for how long. It’s no wonder as the five 
owners – who until they purchased the ga-
rage were employees of the business – are, 
apart from one, not even 30 years old. Now 
they work in their own garage. They are ea-
ger to repair Peugeot, as well as other car 
brands, and operate a thriving new and used 
car dealership. The oil that the mechanics 
use in the garage is Midland oil. In the work-
shop, the mechanics use Midland oil for Peu-
geot: Midland Econova 5W-30 and Midland 
Axentum 0W-30.

Since the garage was already using Midland’s 
lubricants, Midland was the obvious partner 
for the petrol station. Marc Oliver Gerber, a 
co-owner, calls their collaboration with Oel-
Brack AG a stroke of luck. In particular, he 
praised Peter Müller, who led the negotia-
tions for Midland. He is “very satisfied” and 
happy to get their lubricants and petrol from 
a single source. The petrol station is well-es-

tablished with people’s minds and offers pet-
rol, diesel and a pre-mixed 2-cycle fuel. The 
fact that it has been a Midland petrol station 
for a long time is a good thing. “People are 
glad,” says Marc Oliver Gerber, “when they 
hear that the company is Swiss.”

  The young team: Michael Bürki, Sandro Rindlisbacher, Fabio Matzinger, Marc Oliver Gerber and Roland Schneider

BAHNHOFGARAGE LÜTHI AG

Midland petrol station

Bahnhofstrasse 9

3672 Oberdiessbach

Phone 031 771 01 58

Fax 031 771 09 24

info@bahnhofgarage-luethi.ch

www.bahnhofgarage-luethi.ch

OFFICIAL DEALERSHIP:

> Peugeot

USED VEHICLE DEALERSHIP

Areal Ziegelei  

3672 Oberdiessbach
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MIDLAND EVENTS

Burn Out Mollis
4th US Car & Bike Festival
Flugplatz Mollis GL
18 – 20 August 2017

Burn Out Hinwil
6th US Car & Bike Meeting
Hinwil ZH
9/10 September 2017 

www.burnoutevent.ch

Kustom Shakedown
Hot Rods – Bikes – Custom Cars

Burgdorf BE
27/28 October 2017 
www.kustomshakedown.com

Transport-CH 
Swiss Trade Fair for
Commercial Vehicles

Bern
16 – 19 November 2017 
www.transport-CH.com

TOP 3: THIRD TIME

In 2016, after a few dramatic turns, Micke Kågered came third in 
the European Drag Racing Championship. This is the third time 
that Micke Kågered has placed in the Top 3 of the FIA European 
Drag Racing Championship. Before the last race in September in 
Santa Pod (UK), it was clear that Micke’s points would be enough 
for third place, but not for first. Anita Mäkelä from Finland and Stig 
Neergaard from Denmark beat him for the championship title. 

Before the race, Mäkelä had a small lead in the overall table, but 
lost to Duncan Micallef from Malta in the quarter-finals, and Neer-
gaard had to fight Micke Kågered in the semi-finals. Had Neer-
gaard won, he would have become the European champion. 
Kågered won and Mäkelä’s points were enough to win the Champi-
onship. Micallef lost against Kågered in the final race. An exciting 
end!

 WWW.KAGERED-RACING.COM  

At the last trade fairs, we organised another competition with many 
instant prizes. Those who entered their scratch card had a chance to 
win an exclusive Go-Kart Funrace for ten people on the go-kart track 
in Wohlen.  

The winners are:

Auto Zürich 2016: Auto-linea-Corse, Cosimo Urso, 8222 Beringen

Swiss-Moto 2017: Meier Speedservice, Peter Meier, 8833 Samstagern

Congratulations from the Midland team – we wish you lots of fun and 
excitement at the races!

  Micke Kågered was a sensational 3rd place in the European Championship.

 R A C I N G   M I C K E  K Å G E R E D


